
Reach a highly targeted membership audience of nearly 
12,000 otolaryngologist–head and neck surgeons and 
allied health professionals with your advertising in the 
official Bulletin magazine and online Bulletin.
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2014 ADVERTISING OPPORTUNITIES



Contact your account 
manager to reserve
your preferred placement.

Tim McCormack (companies A–L)
913-344-1367
Fax: 913-945-1942
tmccormack@ascendintegratedmedia.com

Suzee Dittberner (companies M–Z)
913-344-1420
Fax: 913-945-1942
sdittberner@ascendintegratedmedia.com

About the American Academy of Otolaryngology—
Head and Neck Surgery
The American Academy of Otolaryngology—Head and Neck Surgery is the world’s largest 
organization representing specialists who treat the ear, nose, throat, and related structures 
of the head and neck. The nearly 12,000 otolaryngologist—head and neck surgeons of 
the organization treat medical problems that are among the most common that affect all 
Americans, young and old. They include chronic ear infection, sinusitis, snoring and sleep 
apnea, hearing loss, allergies and hay fever, swallowing disorders, nosebleeds, hoarseness, 
dizziness, and head and neck cancer.

Our vision
Empowering otolaryngologist—head and neck surgeons to deliver the best patient care.

Our mission
We help our members achieve excellence and provide the best ear, nose, and throat care 
through professional and public education, research and health policy advocacy.

Established in 1981 as the flagship magazine of the American Academy of Otolaryngology—
Head and Neck Surgery, the Bulletin reaches nearly 12,000 member otolaryngologists and 
allied professionals. Boost your revenues as readers build a strong association between your 
brand and their field.

The Bulletin speaks to leaders in otolaryngology-head and neck surgery, providing them 
with tools that will help them stay on top of their game. The monthly magazine covers vital 
specialty issues and provides insights from the best minds in otolaryngology—head and neck 
surgery.

AAO-HNS Bulletin and Online Bulletin

We focus on the big picture: improving patient 
care through education, advocacy, and research. 
In short, we focus on what’s needed to move the 
specialty forward.

Dear valued 
Bulletin advertiser:

AAO-HNS is pleased to 

announce that we again 

are partnering with Ascend 

Integrated Media to produce 

and host the Bulletin and 

serve as sales representatives 

for pharmaceutical, product, 

digital and recruitment 

advertising in the magazine. 

This partnership allows the 

AAO-HNS to make use of 

additional resources for digital 

publication and marketing 

that will help it grow in this 

digital age.

We thank you in advance for 

your continued support and 

look forward to delivering 

the finest publication and 

products to our membership 

and you, our marketing 

partners. 

Best regards,

American Academy of 

Otolaryngology — Head and 

Neck Surgery
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A yearly subscription to the 
monthly Bulletin is offered as a 
member benefit.

It contains:
•	Best-read	Features
•	Specialty-specific	coding	and	

reimbursement tips
•	The	latest	from	Academy	

leaders
•	Announcements	of	new	CME	

offerings
•	 Important	legislative	information
•	Committee	updates
•	Extensive	listings	of	courses,	

meetings, and workshops in the 
field of otolaryngology—head 
and neck surgery

•	Employment	classified	ads

Fulfill the readers’ needs
AAO-HNS members invest in products

Audiometric Equipment
Business Services
Computers
Ear Molds
Ear Surgery
Education
Hearing Devices
Imaging Equipment
Instrumentation
Leisure
Medical Disposable Equipment
Microscopes
Nasal Surgery Products
Office Equipment

Pharmaceuticals
Practice Management
Recruitment
Refurbished Equipment
Scientific Publications/ 
Publishers
Sleep/Snoring Products
Surgical Accessories
Tinnitus Treatment
Tubes: General
Tubes: Tracheostomy
Video/Photography
Voice Restoration Prostheses
And more...

Coverage
and market 
information
Coverage
U.S. and International

Market served
Otolaryngologist — 
head and neck surgeons and allied 
professionals. AAO-HNS members 
receive the Bulletin and access the 
online Bulletin as a benefit of dues.
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What Does It Mean for You? 26
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3D/Extrude & Bevel
Isometric top
25 Depth

Deliver your message to a targeted audience*

Meet a powerful 
buying audience*

Reach motivated 
readers in a range of 
occupational settings*

Some 
Involvement/
Advisory Role

Make 
Recommendations

Approve 
minor 
purchases

Initial 
Contact 

with 
Vendors

Approve major purchases

*Based on a profile of AAO-HNSF Annual Meeting & OTO EXPO attendees and AAO-HNS members.

29%

10%

8%21%

9%

11%

9%

Allergy 8%

Audiology 4%

Broncho-Esophagology 2%

Facial Plastic and 7% Reconstructive Surgery

Head and Neck Surgery 10%

Laryngology 8%

Neurotology 4%

ORL 8%

Otology 9%

Rhinology 11%

Sleep Medicine 6%

General 23%

Academic Faculty 20%

Academic Resident/Fellow 14%

Full-Time Research 2%

Government 3%

Group Multi-Specialty 7%

Group Single-Specialty 17%

HMO 2%

Industry 3%

Military 2%

Partnership 4%

Solo 13%
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Reach
influential decision-makers

Content	from	the	printed	Bulletin 
will be displayed online on the main 
Bulletin website for the month in which 
it is current. Each issue is archived 
within the Bulletin section of entnet.org 
website

2014 Bulletin Editorial Calendar

Bulletin                          Preview

January Head & Neck Surgery, Humanitarian

February	 Advocacy,	Pediatric	OTO

March World Voice Day, Sleep/Vertigo/WIO 
 (Women in Otolaryngology)

April	 Annual	Meeting	Preview,	Hearing	&	Speech,	Board	 
 of Governers (BOG)

May	 Health	Policy	International

June	 Proposed	Budget,	Pres-Elect	Transcripts	 
	 (from	BOG),	All	Candidates	Statements

July	 Research,	Quality,	Accountable	Care

August	 Development,	BOG	Candidate	Statements

September	 OTO	EXPO,	Geriatric	OTO,	Allergy,	Rhinology

October	 Component	Relations,	BOG

November Annual Report

December	 Education,	Committee	Highlights,	Committees	 
 and Roster

*Editorial Calendar is subject to change

Publication	dates Materials due*

January Nov. 15 Dec. 4

February Dec. 13 Jan. 8

March Jan. 17 Feb. 5

April Feb. 20 March 7

May March 20 April 5

June April 26 May 14

July May 17 June 5

August June 13 July 8

September July 22 Aug. 7

October Aug. 19 Sept. 6

November Sept. 19 Oct. 8

December Oct. 14 Nov. 6

Ad Unit Dimensions 1x 3x 6x 12x

Four-Color
Back	Cover See	Full	Page $3,130 $3,040 $2,995 $2,890

Inside	Front	Cover See	Full	Page $2,815 $2,735 $2,695 $2,600

Inside	Back	Cover See	Full	Page $2,715 $2,630 $2,600 $2,505

Opposite	Table	of	Contents See	Full	Page $2,605 $2,535 $2,495 $2,410

Opposite	President’s	page See	Full	Page $2,605 $2,535 $2,495 $2,410

Full	Page $2,085 $2,025 $1,995 $1,925
Bleed 8-5/8" x 11-1/8"
Trim 8-3/8" x 10-7/8"
Safety/live area 7-7/8" x 10-3/8"
Non-bleed ad 7" x 9-3/8"

1/2	Page	Horizontal $1,730 $1,710 $1,680 $1,640
Bleed 8-5/8" x 5-3/4"
Non-bleed ad 7" x 4-1/2"

1/2	Page	Vertical  $1,730 $1,710 $1,678 $1,640
Non-bleed ad 3-3/8" x 9-3/8"

1/3	Page $1,660 $1,625 $1,590 $1,550
Non-bleed ad 2-1/4" x 9-3/8"

1/4	Page $1,005 $975 $950 $925
Non-bleed ad 3-3/8" x 4-1/2"

		1/6	Page $435 $415 $380 $355
Non-bleed ad 2-1/4” x 3-1/2”

DISPLAY AD FrequenCY AnD rAteS 

Display ads will also 
be posted online 
with that issue’s 
Bulletin. Online 
display ad links to 
URL of advertiser’s 
choosing.

Display ads

AAO-HNS Bulletin

space reservation 
due*
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Tim McCormack (companies A–L)
913-344-1367 • Fax: 913-945-1942
tmccormack@ascendintegratedmedia.com

Suzee Dittberner (companies M–Z)
913-344-1420 • Fax: 913-945-1942
sdittberner@ascendintegratedmedia.com

Contact your account 
manager to reserve your 
preferred placement.

Space extensions may be available for recruitment ads upon request. Issues 
mail the first week of each month.

Publication	dates Materials due*

January Nov. 15 Dec. 4

February Dec. 13 Jan. 8

March Jan. 17 Feb. 5

April Feb. 20 March 7

May March 20 April 5

June April 26 May 14

July May 17 June 5

August June 13 July 8

September July 22 Aug. 7

October Aug. 19 Sept. 6

November Sept. 19 Oct. 8

December Oct. 14 Nov. 6

reCruItMent AD FrequenCY AnD rAteS 

Recruitment ads

Ad Unit Dimensions 1x 3x 6x 12x

Black-and-white (Classified only)
Full	Page $1,365 $1,305 $1,280 $1,210

Non-bleed 7” x 9-3/8”

1/2 page horizontal $1,020 $1,000 $970 $930

Non-bleed 7" x 4-1/2"

1/2 page vertical $1,020 $1,000 $970 $930

Non-bleed 3-3/8" x 9-3/8"

1/4	Page $875 $835 $765 $720

Non-bleed ad 3-3/8" x 4-1/2"

Have a position you need filled?
Advertise it in the Bulletin.

Publication	dates Materials due*

January Nov. 28 Dec. 5

February Jan. 2 Jan. 9

March Jan. 30 Feb. 6

April March 5 March 12

May April 2 April 9

June May 8 May 15

July June 3 June 10

August July 3 July 10

September Aug. 2 Aug. 9

October Sept. 3 Sept. 10

November Oct. 2 Oct. 9

December Nov. 1 Nov. 8

space reservation 
due*
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Online advertising

Publication	dates Space reservation due Materials due

January Dec. 21 Dec. 28

February Jan. 21 Jan. 28

March Feb. 21 Feb. 28

April Mar. 21 Mar. 28

May Apr. 22 Apr. 29

June May 21 May 28

July Jun. 21 Jun. 28

August Jul. 22 Jul. 29

September Aug. 21 Aug. 28

October Sept. 20 Sept. 27

November Oct. 21 Oct. 28

December Nov. 21 Nov. 28

Leaderboard Tower Ad

$700 $500

AD FrequenCY AnD rAteS 

Online Bulletin 
user statistics 
and page views
The	AAO-HNS/F	is	the	premier	
organization representing nearly 
12,000 otolaryngologist—head 
and neck surgeons worldwide. 
Its website, 
www.entnet.org, is the 
most visited webpage in 
the specialty. 

Below are the Bulletin online’s 
average monthly usage statistics 
from 2013:
» 1,576 unique monthly visits to 
website
» 2,955 average monthly page 
views

In the past 12 months, readers 
spent an average of 2.97 
minutes per visit with the online 
Bulletin.

Monthly comprehensive reporting 
on ad views and click-through rates 
are available.

Online presence
the full content from the printed Bulletin will be displayed online on the main Bulletin 
webpage for the month in which it is current. After that, each issue will be archived 
within the Bulletin section of the website. the format will be HtML-based.

Access
Access for the online Bulletin is available to members of the AAO-HnS in good 
standing.

Go live and duration
new issues will be posted monthly, in conjunction with the mailing date of the printed 
issue. Ads will go live when the issue is posted and will be archived with that issue 
through the end of the calendar year.

Ad placement
 If ad artwork substantially resembles the site or the brand so as to potentially appear 
as “editorial” rather than “advertising,” the word “ADVertISeMent” will be centered 
above the ad placement

ADVERTISE
with the Bulletin Online
AAO-HNS Online Bulletin

Tim McCormack (companies A–L)
913-344-1367 • Fax: 913-945-1942
tmccormack@ascendintegratedmedia.com

Suzee Dittberner (companies M–Z)
913-344-1420 • Fax: 913-945-1942
sdittberner@ascendintegratedmedia.com

Contact your account 
manager to reserve your 
preferred placement.

LEADERBOARD
 AD
728 px x 90 px

TOWER AD
160 px x 600 px
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Specifications for landing and content pages
•	Leaderboard	and	tower	ads	must	in	GIF,	JPG	or	SWF	format	at	72	dpi,	

RGB and submitted at actual size. 
•	For	linked	ads,	URL	must	be	submitted	along	with	creative	material	by	

email or in a Word document. Both the ad and the URL for linking are 
subject to the approval of the association.

•	The	maximum	ad	file	size	is	100kb–125kb.
•	All	third-party	vendor-supplied	tags	are	subject	to	approval	and	must	
be	accompanied	by	actual	GIF	or	JPG	image(s)	and	destination	URL.	
In addition, tags need to be distinct for email or site usage.

 

Submitting digital files
Contact your Ascend Integrated Media account manager for your upload 
instructions and unique login and password.
 

Important notes
•	All	advertising	is	subject	to	AAO-HNS	approval.
•	A	minimum	$500	late	fee	will	be	charged	for	materials	received	after	

the deadline.
•	Payment	on	ad	space	is	due	at	space	deadline.	
•	All	signed	agreements	are	firm.	Cancellations	are	nonrefundable.
•	No	cash	discounts	accepted.
•		Members	receive	a	20%	discount	on	advertising.

Please remit payments to: 
Ascend Integrated Media LLC
P.O. Box 870939
Kansas City, MO 64187-0939

Materials required for print products 
•	PDF/X-1a	files	are	required	for	all	ads.	View	specifications	at	www.swop.org or 

http://www.adobe.com/designcenter/acrobat/articles/acr6pdfx.html.
•	Fonts	must	be	outlined	or	embedded.
•	All	colors	should	be	converted	to	CMYK	(except	black	text).
•	Crop	marks	and	color	bars	should	be	outside	printable	area	(12-point	offset).
•	Only	one	ad	per	PDF	document.	(Submit	full-page	spreads	as	single-page	files,	
indicating	right-hand	page	[RHP]	and	left-hand	page	[LHP]	in	file	names.)

•	URL	for	linking	online	version	of	display	ad.

Document setup
•	Use	QuarkXPress	or	Adobe	InDesign	for	ad	layouts.	For	information	on	creating	a	
PDF/X-1a,	visit	www.adobe.com.

•	Photoshop:	300	dpi	CMYK	or	grayscale,	600	dpi	minimum	bitmap,	flattened	
layers,	TIF	or	EPS	format,	binary	encoding	(no	JPG	and	no	extra	channels).

•	Illustrator:	Outline	all	fonts,	flatten	transparencies,	embed	all	elements	(no	links).	
•	All	fonts	should	be	Type	1	or	OpenType	(Multiple	Master	Fonts	are	strongly	

discouraged).
•	All	colors	must	be	CMYK	(except	black	text);	no	PMS/Pantone	colors.	
•	Ink	density	is	not	to	exceed	300%.
•	Black	text	12	points	or	smaller	should	be	black	only.	(C=0%,	M=0%,	Y=0%,	
K=100%).

•	Reversed	text	must	be	a	minimum	of	10	points.	

Unacceptable file types
Microsoft Word, excel, PowerPoint or Publisher and Adobe Pagemaker or Freehand 
files will not be accepted. If you need assistance with your ad creation, contact your 
Ascend Integrated Media sales representative.

Proofs
Contract proofs are required for all ads. A contract proof printed at 100% with 
registration marks and color bars can be used for color accuracy, if SWOP-approved. 
View specifications online at www.swop.org. Without an accurate SWOP-provided 
proof, Ascend Integrated Media cannot be held responsible for the outcome of color 
on press.

Failure	to	follow	these	guidelines	may	require	additional	time	and	cost	and/
or sacrifice reproduction predictability. The publisher is not responsible for 
the final reproductive quality of any provided materials that do not meet 
the defined specifications of the publication. Although every effort is made 
to preserve advertising materials in their original condition, the publisher is 
not responsible for lost or damaged advertising materials after publication.

Mechanical specifications

Publication size: 8-3/8" x 10-7/8" (trim) 

Trim: Final page dimensions.

Bleed: Size required for an ad to bleed off the edges 
of a page. (1/8" past trim)

Safety/Live Area: All text and graphics not intended 
to bleed. (1/4" from trim)

Full-Page Spread ads should be submitted as 
single-page files. 

DISPLAY AD SIzES 
AND DIMENSIONS
(width x height)

1/3 Page 
Vertical
Non-Bleed
2-1/4" x 9-3/8"

Covers and 
Full Page

Bleed
8-5/8" x 11-1/8"
Trim
8-3/8" x 10-7/8"
Safety/Live Area
7-7/8" x 10-3/8"
Non-Bleed
7" x 9-3/8"

1/2 Page Horizontal

Bleed
8-5/8" x 5-3/4"
Non-Bleed
7" x 4-1/2"

1/2 Page 
Vertical
Non-Bleed
3-3/8" x 9-3/8"

1/4 Page 
Non-Bleed
3-3/8" x 4-1/2"

Additional marketing opportunities: cover tips, 
belly bands and inserts are accepted. Call a sales 
representative for details.

AAO-HNS Member 
Discount:	20%

1/6 Page 
Non-Bleed
2-1/4" x 3-1/2"

ONLINE AD SIzES 
AND DIMENSIONS
(width x height)

Leaderboard
728 x 90 pixels

Tower 
160 x 600 pixels

All rates are net. Cancellations are non-refundable.
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